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INTRODUCTION

This study is part of a series of multi-client reports on the world’s
market for intelligent controls in non-domestic buildings. Support
from all the major manufacturers and suppliers over the last 25
years has enabled us to develop a series of robust models that
when populated with validated data can determine the
performance and value of both the supply and demand side. It
has allowed us to size, compare and trend numerous market
segmentations, establish supplier performance in both product
and systems business and establish the importance and effect
of all the demand drivers. “Security Systems - IBC(s)! - The
India Market 2007 to 2012” is the most detailed and accurate
report published on this subject for this region. This 325 page
report benefits from comparisons with similar studies carried
out in different regions of the world and related technical
infrastructures in buildings. The report separately assess the
markets for Access Control - IBC(a)? and CCTV / Video
Surveillance - IBC(c)?, plus a short review of the fledgling market
for Intruder Alarms - IBC(i)*. Split into two volumes, volume |
comprises the executive summary which summarises the
findings and compares India with other regions of the world,
whilst volume Il provides the detailed quantitative and qualitative
analysis, historical development and future forecast, so that
strategies can be developed to fully exploit opportunities.

LIBC(s): Intelligent Building Controls - Electronic devices & systems for building
Access Control, CCTV and Intruder Alarms.

21BC(a): Electronic devices and systems to control and monitor people through
secured access points such as doors.

#1BC(c): Closed Circuit Television (CCTV) / video for security applications in
buildings, public places and traffic management.

“1BC(i): Electronic sensors and systems that can detect intruders entering
premises and sites and signal alarms.

APPRECIATION

This study shows that the Indian market for Electronic Security
Systems has been growing at 30% per annum over the last
two years and is set to overtake the North American and
western European markets by about 2034.

The study focuses on the part played by manufacturers and
Installers of Access Control, CCTV and Intruder Alarm systems
and the wider picture of building services controls. It provides a
detailed quantitative and qualitative assessment of the current
and future markets for security systems in non-residential
buildings in India.

This study shows that the total Indian IBC(s) systems market in
2007 was worth INR10,132 million and was comprised
predominantly of sales of Access Control and CCTV / Video
Surveillance Systems. It also identifies why there is currently
only a feldgling market for Intruder Alarm Systems and forecast
how each of these businesses will develop in the future.

Penetration of IBC(s) sales in India falls well behind the western
world and is also significantly less than China. But this is set to
change, for India faces numerous security concerns on both an
international and domestic level. The threat of terrorism is
undoubtedly amongst the highest in the Asia-Pacific region and
metropolitan areas are facing a serious and growing problem
of crime. Based on these factors and others that we identify,
India is rapidly racing to become the 2nd largest market in the
world behind China for electronic security systems.

In 2007 the vast majority of security equipment was imported
into India from numerous international IBC(s) manufacturers.
Security equipment is manufactured locally and it is surprising
that it does not account for more, considering that import tax
can be as high as 35%. The unstructured market in India does
import quantities of product, such as low-end cameras and
readers for access control/time & attendance, predominantly
from Asia. As with the other building technical infrastructure
markets we have researched in India, demand has not reduced
competitive pressures, but compared with other markets, where
local manufacturers play a more important role, there is more
opportunity to sell on quality.

The strong preference of most buyers in India is still to install
conventional, unsophisticated systems and so the supply side
has still got a serious job to do in proving the business case to
install more sophisticated systems that will provide improved
security. Despite these challenges, this study shows that the
Indian market for electronic security systems provides
unprecendented opportunities for growth.

This study is now available online through our
OBIS SERVICE. For more details see
www.iandi.ltd.uk
or contact allan.mchale@iandi.ltd.uk
and jeremy.towler@iandi.ltd.uk
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for direct and indirect channels, to 2007, with forecast to 2012

REVIEW

Comprising some 325 pages and more than 90 charts and tables this report identifies and analyses separately for
Access Control and CCTV / Video Surveillance:-

B The sales by Product (factory gate prices) and Systems (installed)

B The level of penetration of system sales and how this compares

with other developing and developed markets

B The market size by new construction, refurbishment, retrofit,
extension

B The market size by commercial, public, industrial
B The market size by 4 different contract values

B The market size by 7 types of IBC(a) hardware and 8 types of
IBC(c) hardware

B The market size by 16 building types/end uses + Public
surveillance for IBC(c)

B The size, segmentation, growth and suppliers to the separate
business of Integrated Building Management Systems (IBMS)

The geographic distribution of sales

The distribution channels and the volume of business that they handle,
comparing “product” and “total solution sales”

Market share bands for all established suppliers by IBC(a) and IBC(c) product
and by total system sales

Profiles of established suppliers provided in a standard format allowing
comparisons to be made

The part played by all third party suppliers and the impact that they will have in
the future

The channels of distribution and emerging trends

The IBC(s) suppliers’influence on Total Building Solutions and the incidence
of integrated services by both functionality and the vertical building markets in
which they are installed

The impact of Technology and IT-Convergence on the IBC(s) business
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lel limited - Building Intelligence & Innovation

i<l limited is one of Europe’s leading research and consultancy We can supply tailored, single-client studies on the above subjects
companies specialising in intelligent buildings. We provide a across global markets using our models & benchmarking

. . . . techniques. These can be structured by a wide range of
comprehensive range of professional services encompassing segmentations e.g. type of building, type of project, type of

marketing intelligence, technology intelligence and user product . In addition, we can produce reports on a range of
intelligence to suppliers, managers, government and industry. supporting topics including:

The marketing intelligence division established in 1980 has u
analysed the markets and technology for building controls and
services in 40 different countries throughout the world. Over 100
assignments have been completed in marketing strategy, product
planning, market assessment and evaluation and company/
product image.

Communication Elements & Computer Hardware
Communication Standards

Engineering and Commissioning

Maintenance

Sensors and Field Elements

Supervisory Software

We research the following markets on a global basis under our

branded title “Intelligent Controls in Buildings”: Wireless Systems

B Environmental (HVAC) Control Systems - IBC(e)
Fire Detection Systems - IBC(f)

Lighting Control Systems - IBC(I)

Security Systems - IBC(s)

Intelligent & Integrated Infrastructures in Buildings
Such as Retail - Hotels - Health
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